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Halloween has come and gone, and 2009 is grow-
ing short. Thankfully, each passing day is bringing
closer great opportunities for SCBWI-FL mem-

bers to hone their skills. 
Picture Book Boot Camp, hosted by Lisa Wheeler, is set

for November 7 in Lake City, Florida. Wheeler, the author of
more than two dozen books for children, aims to show
campers how to make the most of their picture book writing
(check out her interview on page 7 for more details).

The next Florida Regional Conference will be held
January 15-17 at the Wyndham Miami Airport Hotel. The
keynote speaker will be Richard Peck. Other featured speakers include Kadir Nelson, Alexandra Flinn,
Henry Cole, Jennifer Rofe, Brenda Bowen, and Lauren Hodge (Little Brown). Three intensives will be
offered at this conference.  First off - the new Picture Book Intensive led by authors Laurie Friedman and
Joyce Sweeney and assistant editor at Little Brown Books for Young Readers, Lauren Hodge. Second, the
Novel Intensive led by National Book Award finalist, Kathleen Duey, and Jennifer Rofe, agent at Andrea
Brown Literary Agency. And finally, the Illustrator's Intensive led by award-winning author/illustrator, Henry
Cole. The brochure with all the details should be in your mailbox any day and can also be found on this
website. 

Looking forward -- the SCBWI Florida Mid-Year Workshop will be held June 4 and 5 at the Coronado
Springs Hotel in Disney World. Tammi Sauer, author of Chicken Dance and Cowboy Camp will be partic-
ipating in the Picture Book Track. She had Chicken Dance critiqued at the Mid-Year workshop several
years ago by Alexandra Penfold at Paula Weisman Books, an imprint at Simon and Schuster. Alexandra
eventually bought three manuscripts from Tammi. It just goes to show that getting critiques at our work-
shops and regional conferences really pays off!

If you have any good news to share please remember to send it to us here at The Sand Scoop. You
can also post it on the Good News discussion board at our SCBWI-FL page on Facebook. While you're
there you'll also find a discussion board where you can seek other members for manuscript exchange.

Some of you may have already heard this news, but in case you haven't, we have a new ARA for
SCBWI-FL. Unfortunately, Gaby Triana, who skillfully filled this post for the last year, had to step down to
focus of the important job of educating students in Miami. Luckily for us, the very capable Michelle Delisle
has stepped up to fill those big shoes. To learn a little more about Michelle, turn to page 10.

Finally, make sure to check out the newly updated and expanded SCBWI.org website. You can now cre-
ate a Facebook-style profile there. It's important to do this - especially for published members - because
we will be updating the SCWBI-FL website soon and only PAL members will be listed on the speaker's
bureau page. This is the fastest way to get your information updated. Please make a point to visit the site
and take advantage of this feature. The expanded website also includes features like email blasts and
Regional Advisor blogging capabilities that should help everyone to stay in touch. It's going to be great!  

Until next time,
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• Orlando Conference Recaps 
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SAVE SHRINKING VIOLET!
Help Tere keep her voice!

Local author Danielle
Joseph experienced the joy
any first time author feels when
her first book, Shrinking Violet,
was released in May. Even
more excitement ensued when
The Disney Channel optioned
the film rights for the book. But

just a few short months later, Joseph found herself
wondering why her book was about to go on backo-
rder. So, she began a campaign to get another print-
ing for this YA about an extremely shy high school
senior trying to find her voice and reach her dream of
becoming a DJ. 

Sending out this call to action, Joseph hoped a
viral marketing campaign could boost her book's
sales:

The book is about to go on back order and in order
for more copies to be printed, more people have to
place orders for the book.

Here's how you can help:
Please tell anyone that you think might be inter-

ested to place an order now before it's too late. Guys,
girls, grandmas. grandpas, you're never too old to
read humorous teen fiction!

http://www.amazon.com/gp/product/1416596968
http://www.indiebound.org/book/9781416596967

Joseph also ran a contest to encourage fans to
promote the book. Her followers could post a review
of the book, blog, Tweet or Facebook about the book,
or post pictures of themselves in the same pose as
the book cover. 

We caught up with Joseph to find out moreÉ.

The Sand Scoop: Do you know what your first run
was and how many sold? 

Joseph: 5000 copies of my book were printed and
shipped.

The Sand Scoop: Can people order the book any-
where for it to count for your contest? Does ordering
on Amazon count? 

Joseph: People can order from anywhere they like.

The Sand Scoop:  Have you been getting a big read-
er response to the book?

Joseph: I have had a lot of support from bloggers
and online reviewers. You can see that I have some
nice feedback on Amazon and Goodreads. I have
also received many wonderful emails from readers
that were or are shy, teens and adults alike.

The Sand Scoop: Have you had a big response to
the contest? 

Joseph: I have had a lot of great response to the
contest, more than I envisioned. We belong to a great
community of readers and writers. I have received a
lot of comments on my blog and many people have
sent me personal emails in support of the book.

The Sand Scoop: Is this uncommon for authors to
run campaigns like this to try to extend the life of their
books? Have you talked to other authors in similar
situations? 

Joseph: I don't know of anyone else that has run a
campaign like this, but certainly anything is possible!
I just felt like my book has not had enough time to see
the world so this was my way of getting out there and
letting people know about Shrinking Violet!

The Sand Scoop: Is there anything else we should
know?

Joseph: I want to thank everyone for their support.
You can check out Alex Flinn's September 25 blog
entry on my book. It's interesting because she talks
about how long a book really needs to be on the mar-
ket before it sells.

While Joseph's first contest ended already, she
agreed to run it again for Sand Scoop readers until
November 16, with the winner receiving an auto-
graphed copy of her book. 

Here's how you can win:

1. Post a review of Shrinking Violet on Amazon.com
or B & N.com 2 points
2. Blog, Tweet or Facebook about the Save Shrinking
Violet Campaign 1 point for each mention
3. Take a picture of yourself wearing a sweater and
mimicking the book's cover (you must have the book
in the photo too). 2 points

After entering, you can either email Joseph at
danielle@daniellejoseph.com or leave a comment on
her blog: http://daniellejoseph.livejournal.com/, and
when you do, make sure to mention The Sand
Scoop.
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Good  Member  News
Member Bill Farnsworth won the
Best of America 2009 Narrative
Excellence Award from the National
Oil and Acrylics Painters' Society
for his painting, Into the Harbor.
The award was announced in
Bolivar, Missouri in September.
Farnworth most recently illustrated
The Anne Frank Case,released in
the spring (Holiday House) and
Grandpa's Music,released this fall
(Albert Whitman). 

M.M. Anderson, of Fort
Lauderdale, has good news.
Werewolf Dreams, her first YA
novel, was released September 1st
by Charles River Press. Anderson is
also the author of several works of
non-fiction. You can visit her web-
site at  www.werewolfdreams.net.

Central Florida member and award-
winning non-fiction writer, Loreen
Leedy, is now an Ink Thinker - a
featured writer on  INK Think Tank
(http://www.inkthinktank.com/), a
free searchable database of nonfic-
tion books for kids. Over 20 partici-
pating authors keyed in the national
standards that their books fulfill to
create this resource for educators. 



WRITING FOR THE SCHOOL AND LIBRARY
MARKETPLACE:  A SMART WAY TO BREAK IN 
AS CHILDREN'S BOOK AUTHOR

By Dianne Ochiltree

When trying to break into children's publishing, most writers knock
on the doors of traditional trade publishing giants such as Scholastic,
Simon & Schuster, HarperCollins and others headquartered on the
streets of Manhattan.  There's nothing wrong with this strategy, of
courseÉbut writers, newbie or not, would be wise to also consider a
window of opportunity for publishing credits available off the beaten
path:  the school and library market.    

Educational publishing includes textbooks, testing materials and non-
fiction or fiction books intended for primary use in classrooms, and
libraries as well as by home-schooled children.  Like trade publishers,
educational publishers may be large or small, national or regional,
special interest or general focus.  Unlike trade publishers, you might
not see these books in chain or independent bookstores, although they
are distributed by the same wholesalers, such as Baker and Taylor, or
Follett.  Educational titles may be purchased as easily as trade books
via online booksellers, such as amazon.com.  Books targeted at the
school and library market are just as carefully crafted and creatively
designed, but differ in the way they approach a topic, offering readers
far more factual information in the editorial mix. 

To learn more about this often-overlooked market, I recently sat down
with three children's authors who have found creative and financial
satisfaction writing books for libraries and schools:  Marcie Aboff
(www.marcieaboff.com) who has been published by Pearson
Education, Zaner Bloser, Picture Window and Mondo, among others;
Linda Bozzo (www.lindabozzo.com) who has been published by such
firms as Harcourt Achieve, Enslow and Rosen; and Lyn Sirota
(www.lynsirota.4t.com) whose publishing credits include Pearson
Education, Capstone Press and Compass Point Books. I think you'll
find their answers to my questions informative and inspiring.  I did! 

Q. What attracted you to the idea of writing children's books for
educational publishers?  

Lyn: While attending the Institute of Children's Literature, I learned
there were many opportunities for nonfiction authors. I loved the idea
that I could make something that is educational also really interesting
and actually funny, where appropriate.  I still love the challenge of
making a dry topic really hot!     

Linda: I knew that in order to be successful as a writer I needed to
be well-rounded.   Other members of my writing group were writing
nonfiction and they encouraged me to give it a try.   

Marcie:  When I was relatively new to the children's market, my

main concern was getting published.  I had some short stories pub-
lished in magazines, but that was about it.  I wanted to build up my
publishing credits with book assignments.  

Q:  How did you make your initial contact with educational pub-
lishers?  

Lyn: I was referred by another writer.  My first publisher was rela-
tively large and once I'd done a good job with my first assignment, I
got more work there.  Sometimes it's still a challenge to find work,
but once I have the chance to 'show my stuff', the editor becomes a
repeat customer and often refers me to colleagues.

Linda: My first contract was a result of submitting my resume and a
writing sample with a cover letter.  I received a response one year
later from a publisher with an offer to write a concept book.  

Marcie: Once I had checked out an educational market guide, like
the one SCBWI offers to members, for correct publisher and editor
information, I began sending out writing samples with a cover letter.
My first samples were magazine and newspaper pieces.  As I built up
my educational publishing credits, I also was recommended by my
editors to others.  

Q:  What other materials might you be asked to submit to pub-
lishers before getting a book contract?

Lyn: Typically, I send my writing resume, clips and an introductory
letter.

Linda: I've had to submit outlines and sometimes a sample chapter
prior to signing my contracts.  Each publisher has their own guide-
lines. 

Marcie: Writing samples.  And my interests: writing fiction or non-
fiction, for exampleÉor what grade levels I prefer to write for.  

Q:  From a creative standpoint, how is writing for this type of
publisher different from working on trade publishing
projects…many of which are written by a writer 'on spec'?

Lyn: For me, it's much more efficient and streamlined.  I like having
a firm deadline, a contract and an editor to consult from the get-go.    

Linda:  Educational publishers will usually provide you with a brief
description of what topics should be covered as well as an approxi-
mate word count, reading level, interest level, curriculum standards,
and even what resources are acceptable.  

Marcie: Some educational projects have strict guidelines about
vocabulary, sentence structure, comprehension skills, Lexile level, and
so on.  Many of my books are fiction and I feel I'm definitely using
my creativity and imagination to write the stories. 
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Q:  What's been the best thing about writing for this market?  

Lyn: It's the satisfaction of writing about something I love.  I don't
take on a project that I don't feel passionate about in some way.
Then there is the challenge of bringing it to life for children.      

Linda: It's been all the amazing people I've interviewed.  Initially, I
shied away from writing nonfiction because I was afraid that the
research would feel too much like homework. Now it's one of my
favorite parts of the book-writing process.

Marcie: It's a great way to build publishing credits and it can be a
steady flow of income.  Most importantly, schools are familiar with
my books and that helps when trying to book author visits.   

Q:  What's your best advice for writers wanting to try this type
of book-writing experience?

Marcie: Go for it!  Yes, some authors don't think they'd want to
write for the educational market because many times the publisher
keeps the copyright.  However, working with educational publishers
is a great way to supplement your income, and you have a finished
book, with your name on it, in your hands, at the end of the process. 

Lyn:  Read as many nonfiction books or articles that you can get
your hands on, and examine the variety of styles in which people
present information.  Then see what is comfortable and natural for
you.  Join SCBWI so you can network with other children's authors

and attend as many of their conferences as possible. 

Linda:  Do your homework.  Research publishers and what they
publish.  Follow their submission guidelines carefully.  Be specific
about which imprint or what grade level you're interested in writing
for.  Keep your resume updated and mention in your cover letter any
special areas of expertise or interests you have.  

One last thought: knowing your marketplace is the first step toward
success.  To find out which publishers target the educational---or
school and library---market, first check out the member list of the
Association of Educational Publishers (www.aepweb.org).  Look at
the latest edition of the CHILDREN'S WRITER'S & ILLUSTRA-
TOR'S MARKET,  published yearly by Writer's Digest Books, for
details about editorial needs and submission procedures. You can also
go to each publisher's company website and search for submission
information posted there, along with studying their current lists to get
a feel for how well your writing interests and skills would match
their 'publishing personality'.  Then, as one of our savvy authors has
already said, GO FOR IT!  

Dianne Ochiltree is a nationally-recognized author of books for the
very young.  Her latest picture book, LULL-A-BYE, LITTLE ONE
(G.P. Putnam's Sons) was selected in  2007 and 2008 for use by the
Dollywood Foundation's childhood literacy program.   To find out
more about her books, and the craft of writing for children, go to 
www.ochiltreebooks.com         

Writing for School & Library (contÕd)

!"#$%#&'%$#"$'()*+,-#+".
FLORIDA SCBWI REGIONAL CONFERENCE IS COMING!!!  JANUARY 15TH-17TH, MIAMI FLORIDA.

Illustration submitted by Keith Jones
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Orlando Summer Workshop 
Photo Gallery



By Sue LaNeve

Two pearls of wisdom
have stuck with me over the
years. Lin OliverÕs rule to
ÒWrite in your pajamas!Ó
and Jane YolenÕs three sim-
ple words that speak vol-
umes. ÒButt. In. Chair!Ó

I used to feel guilty about
the pajamas thing. Lin gave
me permission. But follow-
ing JaneÕs advice has rarely
been a problem. On some
days my butt is in the chair

for 24 hours. My muse is excited and the words are flow-
ing so easily. Yet I know this canÕt be good for my mid-sec-
tion, my bladder, my family, or my psyche. It gets serious
when work obligations are at bay and those days in the

chair blend into one another. Writing can become such a
solitary pleasure. But we need to get up. Get out. Get mov-
ing. To observe. To seek interaction. Especially with our
peers.

ThereÕs nothing more satisfying than having a conver-
sation with someone who ÒgetsÓ us. Or knowing a sugges-
tion we offer solves a problem for another writer. I believe
feedback fromthose we trust and respectis essential for
revision. But more than anything else, receiving support
when the doubt demons are drawing blood, as well as
cheers when good news arrives makes joining a critique
group so satisfying and worthwhile, both socially and 
professionally.

If youÕd like to join a critique group or start one of your
own, please contact me at sue@laneve.comor go to
www.SCBWIFlorida.com, navigate to ÒCritique GroupsÓ
and click on your county.

I promise the rewards will multiply exponentially com-
pared to the effort expended.
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Reason # 1 Why You Should Join a Critique Group!

!" ##$ %&' ( )##' *
+," - . ##/ . 00

Linda Hall, member of SCBWI and two South Florida writers'
groups, passed away September 16 due to complications that devel-
oped after a heart surgery she underwent in January. An animal lover
who worked for Animal Care and Regulation for Broward County,
Hall liked to write picture books about animals and create characters
based on her own pets and animals she worked with. She also wrote
middle grade novels. Hall was part of Joyce Sweeney's writing
group in Fort Lauderdale and the Hollywood Writers Group and was
described as a devoted member of both, who almost always attend-
ed book signings to support her fellow writing group members. Hall
is survived by her husband and teenage daughter. She will missed by
SCBWI-FL and the South Florida writing community

Illustration: Brian Bryson

Conference Room 
Rates Drop 

Due to the economy, the

Wyndham Miami Airport Hotel has

lowered their prices! 

The cost of a hotel room for our

January conference is now $145 for a

single and $155 for a double including

the full breakfast. This is a huge sav-

ings from the original contract price,

so sign up for the conference and

book your room now! 
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Wheeler's Boot Camp
Offers Practical Tips, 
No Kum Ba Ya

Children's author Lisa Wheeler had her first
picture book,Wool Gathering: A Sheep Family
Reunion, published in September 2001. Since
then, she has had 25 more children's books
published. Her most recent, Dino-Soccer,hit
shelves in September. This experienced and
prolific writer is running a Picture Book Boot
Camp in Lake City on Saturday November 7.
The Sand Scoop caught up with her to find out
just what "campers" can expect.

The Sand Scoop: Can you tell us a little about
the format of the boot camp? What kind of day
should attendees expect?

Wheeler: I have the day split into several sec-
tions. We start at the beginning, with some
thoughts on what makes a good opening line.
Then, I spend the largest portion of the Boot
Camp teaching what to cut and what to add in
order to make a picture book stellar. During this
portion of the Boot camp is when I will have
everyone revisiting their manuscripts. 
I also include short sections on rhyme, non-fic-
tion picture books, and picture book poetry col-
lections. At the end of the day, we do a Q & A
where attendees can ask me anything at all
about the publishing business, my experi-
ences, etc. I then hand back the critiques.
Usually, by the end of the day, Boot Campers
have a pretty good idea of what my critique
might say, as they have just been given all the
tools. But if they have a question, they can
speak with me privately before leaving.
Also, everyone will get handouts of all we cov-
ered that day. In between we'll have bathroom
breaks and a 45 minute lunch.

The Sand Scoop: How long have you been
doing these boot camps? Do you know how
many you've done?

Wheeler: The boot camp idea didn't come to

me until Spring of 2008, but I have been doing
picture book workshops since 2003. Each time
I did a workshop or a presentation, I learned
more about what participants needed.
Eventually, I had so much material that I real-
ized this could be a terrific one-day intensive
workshop on picture book writing/revising. I
have lost count how many talks, workshops,
and breakout sessions I have done over the
years.

The Sand Scoop: Do you know how many of
your attendees have gone on to get published? 

Wheeler: I was recently notified of the sale of
a manuscript I critiqued for a Boot Camp last
June. I was over-the-moon for the author! But
the only way I can know these things is if Boot
Campers keep me in the loop. Keep me in the
loop, people!

Many of my attendees are folks who are
already published. That surprised me, but
shouldn't have. I am always looking to improve
my craft so I am sure that those published writ-
ers were doing the same. 

The Sand Scoop: We know you write easy
readers and chapter books also. Will you dis-
cuss that kind of writing at all in the boot camp?
And how it differs from writing picture books?

Wheeler:  Although I've written an easy reader
series I will not be addressing anything but pic-
ture books. If I receive a manuscript for critique
that I feel would work better as a chapter book
or easy reader, I will certainly let the author
know. But this workshop is fully dedicated to
the picture book.

The Sand Scoop:  Did publication come fairly
quickly for you? Or do you have files and files
of rejections? Do you know how many you
have?

Wheeler: It took me 4 years and over 225
rejections before selling a picture book. I still
get more rejections than acceptances.

The Sand Scoop: Is there anything else you
feel SCBWI members might want to know
about the boot camp that could influence their
decision to attend the boot camp?

Wheeler: I consider myself a blue-collar writer.
That means I'm hard working, I do this for a liv-
ing, and I am not an 'artiste'. We will not hold
hands and sing Kum Ba Ya. 

What Boot Campers will get is information
they can use to make their picture book manu-
scripts stronger and more salable. They will
learn how to edit and revise themselves and
others. 

Plus, it'll be fun! I am so passionate about
what I do that I can be um. . .enthusiastic.

Boot Camp runs from 9 am to 5 pm and will
include lunch.  The cost to participate is $100 and
optional individual critiques with Lisa are available
for $45. The workshop will take place at the Lake
City Holiday Inn, located at 213 SW Commerce
Drive.  Their phone number is (386) 754-1411 or
you can visit their web-site at www.hilakecityfl.com.   

You can visit www.lisawheelerbooks.com to learn
more about Lisa and past Boot Camps.

The workshop will be structured much like the
Intensives at the January and June conferences.  It
will be a day chock full of exercises and tips on
ways to get the most out of your picture book writ-
ing. Every participant will need to bring a completed
picture book to the "camp" with them. (Those
campers who will have a critique with Lisa should
bring the same manuscript.)

To reserve a spot please e-mail Linda Bernfeld at
lrbjsb@bellsouth.net.  Spaces are limited and filling
up fast! 
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TO MARKET, 
TO MARKET

Edited by 
Vicki Arkoff  

BOOKS
CALKINS CREEK: 815 Church Street, Honesdale, PA 18431. www.calkin-
screekbooks.com Calkins Creek - an imprint of Boyds Mills Press, the book
publishing arm of Highlights for Children -- publishes American history, histori-
cal fiction and nonfiction from picture books to novels. We are not interested in
modern American history post-1960s says Editor Carolyn Yoder, who "does not
take history lightly. We are strictly an American history publisher. We are a very
defined market, and because of that we don't have a huge slush pile. We are
rigorous in our standards for the books we publish. We stress history and writ-
ing." Writers should have solid research in both fiction and nonfiction. TIP: The
small publisher receives numerous submissions about colonial America, but
few on the late 19th Century or the post-Depression era. And because this is a
fairly new publishing imprint, their list can use many topics. Mail queries to
Yoder including three sample chapters for novels; complete manuscripts for
picture books. Also include a detailed bibliography documenting research.
Pays royalty. (CW: 7/09) 

DIVERSION PRESS: P.O. Box 30277, Clarksville, TN 37040. www.diversion-
press.com  Small, new publisher of children's books (through YA) in a wide
variety of genres including fiction and nonfiction, academic and reference, and
poetry. Two books published in 2008, the imprint's first year in business. Editor-
in-Chief Amy Thompson is "open to children's books with morals and young
adult books that capture adolescence in a positive way. We are interested in
slice-of-life nonfiction and history." No romance, violence, westerns, or sci-fi.
Submit short email query about completed manuscripts only to the Acquisitions
Editor at diversionpress@yahoo.com  Complete submissions guidelines at
website."New and experienced authors are welcome to submit."     Pays roy-
alties, no advance.  (CW: 7/09)                           

EGMONT USA: 443 Park Ave South, Suite 806, New York, NY 10016.
www.egmontusa.com  The largest children's book publisher to launch in the
past several years, Egmont USA's goal is "to be a leading USA children's pub-
lisher within five years," said Douglas Pocock, Executive Vice President. He
and Publisher Elizabeth Law are poised to debut their first catalog this fall. "Our
strategy is to buy excellent books that will sell in stores, libraries, and book-
stores and backlist well," says Law. "We're tiny and nimble and we're using that
to our advantage." TIP: Writers can catch Law's attention with carefully crafted

plots. "I'm very interested in thrillers and high-concept books - a hook you pitch
in one sentence -- that are very good reads." Editor Regina Griffin seeks mid-
dle-grade and young adult novels about deep desire. "I have a saying about
teen fiction for girls: 'It's all about the yearning.'" Editor Greg Ferguson is focus-
ing on books for boys, particularly thrillers and ninja series. (CW: 7/09)

FLASHLIGHT PRESS: 527 Empire Blvd, Brooklyn, NY 112225. www.flash-
lightpress.com  Small picture book publisher specializing in humorous books
about family, friends, and human interaction. Editor Shari Greenspan seeks
stories with universal themes that appeal to ages four to eight. Length: 1,000
words. Do not send attachments. No concept books, early readers, holiday
books, or nonfiction. Email picture book queries only to: editor@flashlight-
press.com.  At this same email address, illustrators can submit links to online
portfolios and/or lo-res digital images (no attachments). Usually responds with-
in 10 working days. (CW: 9/09)

LIGHTNING BOLT BOOKS: 241 First Ave. N., Minneapolis, MN 55401.
www.lernerbooks.com  Lerner Books is marking its 50th year anniversary with
the addition of a new nonfiction line for kindergarten to grade two. The books
will be characterized by a large trim size for readability in groups. The target-
ed market is schools and libraries, and the audience is emergent readers.
Lighting Bolt books will have simple sentence structure, photos and captions to
support text. Back matter includes activities, maps, diagrams, maps, and glos-
saries. The line launches in September with five initial series. Lerner and its
staff - including Editorial Director Catherine Cresswell and Editor-in-Chief Mary
Rodgers -- does not accept unsolicited manuscripts, but does look at nonfic-
tion ideas well-targeted in subject and age. (CW: 9/09)

PCI EDUCATION: P.O. Box 34270, San Antonio, TX 78265. www.pcieduca-
tion.com  PCI Education publishes instructional materials for a wide range of
students with special needs, including intellectual or developmental disabilities
such as autism. Materials are also used in English language learner and adult
literacy classes to help students performing below grade level. The company
seeks "unique ideas for ways to reach struggling learners. TIP: "A good sub-
mission is innovative, has been used successfully in the classroom, and is
based on current research and best practices," says Marketing Coordinator
Nichole Horne. Interested writers can not simply adapt regular education mate-
rials, but rather must provide additional support "to solve the specific needs of
these students." Mail or email submissions: pcieducation.com addressed to the
attention of the Director of Product Marketing. "We welcome submissions from
customers, teachers, parents, and even students. If you have a product, idea,
manuscript, or prototype that you believe would be an asset to PCI's product
line and benefit students, please submit it to PCI for review. Payment varies.
(CW: 7/09)

MAGAZINES
CHEMMATTERS: 1155 16th Ste., NW, Washington, D.C., 20036.
www.acs.org/chemmatters.  Patrice Pages, Editor of this magazine to "demys-
tify everyday chemistry" for high school students, is accepting fun, factual and
timely e-mail queries for non-fiction articles. "Our audience is high school
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chemistry students who may be taking chemistry for
the first time," Pages says. "We offer many opportu-
nities for new writers with fresh ideas on how to
bring chemistry into everyday topics that relate to
the lives of teenagers." For instance, an article on
cell phones might deal with the metals involved in
their makeup. TIP: Pages is also interested in real-
world CSI-type stories that involve chemistry and
real people. "Especially young people." Submit
queries to: chemmatters@acs.org  Do not submit
textbook-style writing, or articles on the history of
science. Include published clips or writing samples.
Buys all rights. Pays on acceptance, $500-$1,000
per article. (CW: 9/09) 

EAST TEXAS TEEN: 10278 CR 2167, Whitehouse,
TX 75791.  www.easttexasteen.com  A new region-
al, bi-monthly magazine for girls covering beauty,
fashion, and advice for girls. Monthly essays are
submitted by local teens for $100 and prizes, and
are featured as cover models. Freelance essay and
photo submissions are welcome to: info@easttex-
asteen.com  (CW: 9/09

KNOW: 501-3960 Quadra St., Victoria, BC V8X
4A3 Canada. www.know-mag.ca  This science
magazine for children is accepting fiction and poet-
ry submissions, plus resumes from experienced sci-
ence writers for non-fiction assignments. TIP:
"Scientists (like children) are curious about the
world about them," says Managing Editor Adrienne
Mason. She adds that good writers "link a scientists'
experience to something children can relate to.
(They) make science and scientists cool." (CW:
9/09)  

SUSIE: 3741 Bloomington Street #4, Colorado
Springs, CO 80922. www.susiemag.com  Susie
Shellenberger is the editor of this self-titled new
monthly magazine for Christian teen girls ages 13 to
19. Shellenberger launched Susie following the clo-
sure of Brio magazine, which she founded. Her edi-
torial purpose is similar: "to lead girls into intimacy
with Christ, guide them in developing healthy rela-
tionships, showcase positive entertainment choic-
es, provide role models, and teach positive self
image." Submissions are welcome for fiction and
nonfiction stories about overcoming difficulties to
become a better person and contribute to the com-
munity and the world. Susie also has room for
crafts, humor, trivia, quizzes, and more. No pay-
ment for first year until magazine is established.
(CW: 7/09) 

AGENTS
ANDREA BROWN AGENCY: Mary Kole has joined
as an associate agent and is actively building her
author/illustrator client list. Check the agency web-
site for additional information once they formally
announce her hire: www.andreabrownlit.com. Full
submission details are also at the site. Response
usually takes 4-8 weeks. (A: 9/09)

STANFORD J. GREENBURGER ASSOCIATES:
Brenda Bowen, who left HarperCollins in February,
signed on as a literary agent at Sanford J.
Greenburger Associates. Bowen will represent
authors and illustrators of children's books for all
ages as well as, in her words, "graphic novelists,
animators and maybe a surprise element or two."
She says her client list will "start fairly small and
dedicated, and then we'll see." (PW: 5/09)

UPSTART CROW LITERARY: Michael Stearns, a
former editor at HarperCollins Children's Books,
who recently left his agent position at Firebrand
Literary, is starting a new endeavor called Upstart
Crow Literary. Chris Richman and Danielle Chiotti,
who worked with Stearns at Firebrand, are joining
him in the new venture. Stearns and Richman will
focus exclusively on representing children's book
authors while Chiotti will handle a range of fiction
and nonfiction authors. (PW: 7/09)

CHANGES
CHRONICLE BOOKS: Josalyn Moran is now
Publishing Director of children's books. She was
formerly at Scholastic. (CW: 9/09)

DALMATIAN PUBLISHING GROUP: Dalmatian
has closed the Santa Monica offices of its
Intervisual Books and Piggy Toes Press imprints
and transferred its operations to Dalmatian's Atlanta
headquarters. Dalmatian acquired Intervisual, once
renowned for its pop-up children's books, in sum-
mer 2006 after the company filed for bankruptcy.
The company had always been based in southern
California. (PW: 6/09) 

ELECTRONIC GAMING MONTHLY: Founder
Steve Harris purchased the magazine back from
Ziff Davis with plans to relaunch later this year.

(CW: 9/09)

HARCOURT RELIGION: Harcourt Religion -
including its Catholic school curriculum publications
- has been acquired by Our Sunday Visitor, the
largest Catholic publisher in the U.S. (CW: 9/09)

HIGHLIGHTS: Mary-Alice Moore has been named
to a newly formed position at Highlights, Inc.:
Executive Editor of New Product Development.
(CW: 9/09) 

IKKI: Primarily targeting teen boys and young men
is this new American on-line magazine from a
Japanese manga publisher.  In addition to manga,
each issue of IKKI (which translates as "comics")
contains a broad range of content in the form of
prose commentary, photography, interviews, and
feature articles. IKKI COMIX imprint in Japan pub-
lishes graphic novel compilations of the work of its
premier artists - Viz Media will soon do the same in
North America. 

NICKELODEON MAGAZINE: The kids' humor and
entertainment magazine has announced it will
cease publication late this year. (P: 9/09)

RISING MOON: Editor Theresa Howell has left
Rising Moon and Luna Rising, which was taken
over by Cooper Square.  (CW: 9/09)

SCHOLASTIC: After 30 years, Grace Maccarone,
Executive Editor, was laid off along with 11 others in
corporate downsizing. (CW: 9/09)

SIMON & SCHUSTER: Gretchen Hirsch has been
named associate editor at Simon & Schuster, for
the Atheneum and McElderry imprints. She was
associate editor at HarperCollins Children's Books,
and before that had worked at Harcourt Children's
Books. (PW: 7/09)
TEEN VOICES: Jessica Moore has become Editor
and Publisher. (CW: 9/09)

THE MOST: The print music magazine Vibe debuts
a spin-off called The Most!  in both print (twice a
year) and online. It will cover urban culture, style
and entertainment. (CW: 9/09)

TIME OUT CHICAGO KIDS: Time Out Chicago is
launching this kids title for city families with children
from toddlers to teens. (CW: 9/09)
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We do our best to provide current market information,
but we do not guarantee its accuracy. Please verify
needs, names, addresses, etc. before submitting and
follow the publisher's guidelines. Never send original art.
It has long been traditional to include a SASE, however
please note that many major publishers have changed
their policy:  most no longer return manuscripts or con-
tact authors/illustrators unless interested in their submis-
sions. Abbreviations: A: Agency.  CW: Children's Writer.
P: Publisher. PW: Publishers Weekly. 

Vicki Arkoff is a regular contributor to MAD Magazine,
MAD Kids, Girls Life, Nickelodeon, Midwest Book
Review and HowStuffWorks.com. She's also an author-
ized biographer and co-writer for such 'tween & teen
stars as Kelly Clarkson, Miley Cyrus, Jonas Brothers,
Jesse McCartney, AnnaSophia Robb, Carrie
Underwood, and High School Musical cast members.
Her books include the Sinatra bestseller and the upcom-
ing anthology How to Deal. varkoff@yahoo.com.  This
column is reprinted with permission from Vicki Arkoff and
Kite Tales, the newsletter of SCBWI-.

ORLANDO RECAP
Notes From The Middle Grade Track 
with Bonnie Bader & Lin Oliver
By Louise Nottingham

At the Orlando Mid-Year Workshop, Bonnie Bader, Editor-in-Chief at Grosset
and Dunlap, and Lin Oliver, author and co-founder of SCBWI, discussed the
fundamentals of writing Middle Grade Fiction. 

These two experts broke down the three basic elements of writing Middle
Grade Fiction: Character, Plot and Dialogue. 

But according to Oliver, of these three, character is key. She told conference-
goers if they would spend 75%-90% of their time and energy in developing
character, the story would almost write itself. This, she says, is because Middle
Graders prefer to READ FOR CHARACTER - they want to 'be' the character.

Bader agreed on the importance of character. She told attendees she can
help a writer fix problems with plot, but fixing character issues is a much more
daunting (and not necessarily successful) task. As a good exercise in charac-
ter she suggested people-watching and then making up stories about the 
people.

When discussing what she loves to find, Bader said she is always on the
lookout for a 'stand alone' story with a 'series' arc. 

Lin summed up her thoughts about character this way, "Create a character
that you love and go on a journey with him or her." Good advice from a great
talent. 

To Market, continued

Our New Assistant Regional Advisor 

Michelle Delisle, of Pembroke Pines, has been a member of SCBWI for the past four
years. She learned about the organization while reading Harold Underdown's, The
Complete Idiot's Guide to Publishing Children's Books. "I was very excited about attend-
ing conferences to learn more about writing and the industry. I never imagined how
great those conferences would be! They've helped me move past being an "idiot"--at
least I hope they have--to being fully immersed in the wonderful, generous world of chil-
dren's books," Michelle tells us.

Mother to three boys aged 19 to 9, Michelle does freelance writing and editing when
she's not hard at work on SCBWI projects.

In their free time, Michelle and her husband enjoy attending their sons' various
games - tennis, soccer, lacrosse, ice hockey and/or basketball, depending on the sea-
son. 

Michelle is currently at work on a novel for young teen and tween girls. 

Attention Miami Conference-Goers! 

If you printed out your critique form from
the website, the address was incorrect. The
website now reflects the correct address.
Mailed brochures were printed with the cor-
rect address. The correct address is:

Kerry O'Malley Cerra 
4260 NW 95th Avenue 

Coral Springs, FL 33065 
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ORLANDO RECAPGraphic Novels are
Literature!
By Stacy Davids

Yes, graphic novels are literature!  The
day began with an enthusiastic presenta-
tion by Jarrett Krosoczka, graphic novelist
and picture book author-illustrator.  He dis-
cussed the high and low points on the
road to being published, including the time
he thought he was going to completely
quit the field.   Jarrett also discussed how
he develops his ideas into publishable
works, and showed us what his own notes
and drawings look like as he ponders a
new idea and creates a new storyline.

Mac McCool, graphic novelist and chil-
dren's book illustrator, dazzled us with his
knowledge of the entire field of graphic
novels.  He emphasized the need for writ-
ers and illustrators to read hundreds of
graphic novels, in the same way that writ-
ers of other genres are encouraged to
read hundreds of books.  Mac's presenta-
tion was full of practical and technical
information on creating graphic novels,
including page layout, balloon types and
placement, and lettering.

Agent Mark McVeigh, founder of The
McVeigh Agency, discussed the good, the
bad, and the ugly of the business of get-
ting a graphic novel published.  On one
hand, there is a demand for graphic nov-
els, and on the other hand, they are very
expensive and time-consuming to pro-
duce.  The group also discussed the gen-
eral bias against graphic novels by par-
ents, teachers, librarians, and even some
editors, in that they may not view graphic
novels with as much respect as they do
other books.

Overall, this track was like taking a 
college course in graphic novels.  It was
fact-filled and led by knowledgeable 
presenters.

Picture Book Track 
Offered Inspiration and 
Clues to Editor-Speak
By Peggy Dara Janousky

When I initially signed up for the picture book track I have to admit I
was a wee bit skeptical. To be honest with you, I was just coming off of
two-day rejection letter bender.  It didn't involve the use of alcohol, but it
did involve a lot of self pity. In my estimation my future in picture books
was not looking bright. I thought maybe I should just jump ship and try
middle grade.  

I am not really sure what stopped me from defecting. I'd like to think it
was my "never say die" attitude. In actuality it was probably the fact that
I tend to break out into a cold sweat if I have to write anything over a
thousand words. Regardless of the reason, I chose to stick it out. In hind-
sight, I am glad that I did.

The picture book track was led by author Alison Jackson, illustrator
Janeen Mason, and Scholastic's Jennifer Rees. Together they made a
powerful team.

From the beginning, Alison Jackson's warmth and humor was infec-
tious. So was her energy level. Alison jumped right in and introduced us
to the "power" of the first line. We learned what grabbed a reader's atten-
tion and what did not. During the break-out session Alison took us on a
journey into the world of take-offs and spin-offs. She showed us how to
rework familiar rhymes and folktales. Each of us had a chance to come
up with our own tale.  

Anyone that has seen Janeen Mason's work can attest to her brilliance
as an artist. Her colors are as rich and dynamic as she is. Janeen, how-
ever, is so much more than her artwork. The thing that struck me the
most about Janeen's presentation was her passion for children. Janeen
challenged us to go back to our own childhood and find the events that
shaped our lives. Janeen showed us that these challenges were authen-
tic and timeless.  These were the events that children could relate to.   

When Jennifer Rees spoke, I quickly learned that I was not fluent in
"editor speak".  Jennifer taught us how to read between the lines of a
rejection letter. She helped us to understand what an editor wants in a
cover letter as well as how to tell if an editor is interested in a revision. I
can't begin to tell you how eye-opening that was.  

I am so glad that I got to attend this year's picture book track. I felt
energized by Alison's enthusiasm and guidance. I felt pride when Janeen
shared her passion for her art. And I felt joy when Jennifer explained that
my personalized rejection letters were actually a cause for celebration. I
left the conference with a renewed determination and direction.  Who
knows, maybe my future is brighter than I thought?
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Conference Day and 
The Monster's Ring
Great resources for Sci-Fi/
Fantasy writers and even better
odds for one conference-goer

By Charley Hasker 

I was pumped and eager for the
Orlando Mid-Year Conference to begin. I
located the SCBWI registration area in
Disney's Coronado Resort, but no one
was about. I quickly discovered that it
was early and they wouldn't begin regis-
tering for an hour.

Wading through a throng of baby
strollers and nursing moms, I discovered
that Disney does own a cappuccino
machine. While waiting in line for my
sweet delight, I watched a little boy
dressed as Captain Hook with an eye
patch swing his sword at a little princess
who reminded me of Snow White. The
two fought well.  I was only stepped on
twice, and hit three times during the bat-
tle. I finally escaped when the parents
realized their angels were fighting.

With a quick prayer to the good Lord, I
thanked Him for my deliverance from the
two terrors at the Coronado, and returned
to the registration area. There, Linda
Bernfeld, and a handful of faithful volun-
teers were busy preparing the check-in
tables for the guest speakers, writers,
and illustrators.

After a bit of thought I approached
Linda to volunteer my services for the
next conference in January. She said,
"Why wait?" and handed me a box filled
with an assortment of colorful book bags,
pens, paper items, and a pile of SCBWI
sweatshirts. "Here, go sell these."

I was so happy. I couldn't believe it. I
was needed. I set up my table of items
and began selling to all who entered
through the ballroom doors.  Even though
it was June and the temperature was in
the 90's, I had made up my mind. I was
going to sell at least one sweatshirt. And
I was determined to do my best to sell the
rest.

Taking a break from my new job, I
scanned the room to find that a herd of
women had filled it. They were all mulling
around or searching for a seat with only a
few men scattered in their midst. I was
delighted once again. I was in heaven. It
seemed like the ratio was twenty women

to each guy. I liked
them odds.

Then, Marjetta
Geerling walked
up, and spoke my
name. I almost
welled up as I
recalled all the kind
words that she and
other authors had
spoken over me at
the January confer-
ence in Miami. We
spoke for a few
minutes, and I was
humbled even
more when Joyce
Sweeney and
Gaby Triana
remembered me
too.

Linda opened up the conference by
introducing the guest speakers along with
some helpful information about the con-
ference.  It was official - we were off and
running. I was so busy about my work I
wasn't sure what room the Sci-Fi/Fantasy
workshop was going to be held in. That's
when I noticed Bruce Coville getting
ready to head out the door. Since he was
the guest speaker for my workshop I
thought surely he would know where to
go. Like me, he didn't have a clue. So I
introduced myself to him and off we went
to find the room. How lucky is that?

We finally found a helpful person that
pointed out our room. It was the last one
on the left. I couldn't believe it.  When I
walked into the workshop there was a
sea of women with a few guys floating
about. But there were only two seats left
on the back row. And get this. They were
between two guys. My luck had run out.
At least that's what I thought.

Not only did we have Bruce Coville as
our guest speaker, but we also had
Michael Stearns, an agent at Firebrand
Literary, pricking our ears with new ideas
and thoughts.  From the moment they
started the workshop I couldn't think or
scribble my notes fast enough. Even
though I was soaking their words up like
a sponge, the flow of information was
overwhelming at times. In fact, off and on
during the day I wondered if I needed to
get a voice recorder so I could record the
workshops coming up in January. And I'm
still wondering if I should.

It would be a long write to put to pen
every thought and idea that they spoke.
So I will just share some of the highlights.
They talked about how fantasy worlds
must have rules. They must have order.
Magic must have limitations. When any-
thing is possible in a fantasy world; a
place that is without limitations, rules or
consequences, that world will not work.
They went on to describe how to create
these worlds and how to make them

(continued on page 10)
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work.
During a short break I made a bee-line for the cappuccino

machine. Hoping that the two terrors of the Coronado were no
where in site. I didn't have to worry about them at all. There
was a new batch of Captain Hooks, Little Mermaids, Peter
Pans, and Tinkerbells lurking about to take their place. With my
sweet delight soothing my taste buds, I headed back to the
workshop.

After the break Bruce Coville recommended that everyone
who writes Sci-fi /Fantasy should buy a copy of a book called
Brewer's Dictionary of Phrase and Fables.  I've been writing for
years and no one has ever mentioned or shared with me that
such a book existed.  Bruce also gave us some good ideas on
how to come up with some new names for our characters. He
also told us how J.K. Rowling used Latin root words to come
up with the names of the spells she used in the Harry Potter
series.

Before I knew it, lunch had arrived. I followed the herd. It
was a good hike to the feeding trough. We finally arrived on the
other side of the hotel or at least it seemed that way. But it was
an open and airy seating arrangement with large round tables
that held ten people. I picked out a table, and I once again I
was the only guy at the table.

After talking up a storm while I downed my food and a five-
minute chat with Joyce Sweeney (I just love her frizzy hair), I
headed back to the room.

The time seemed to fly during the afternoon session. We
learned about how to put a ticking clock in a tale to give the
story a false suspense. And here is a good one that I had never
thought of before and should have; Bruce said, "Don't fall in
love with your main character's sidekick. Just go ahead, and
kill him off for maximum effect."  Now I will take that advice to
heart. I can't wait to kill off one of my favorite characters. I think
a bloody knife shoved in the sidekick's gut should provide the
maximum effect that Bruce was talking about.

Just when I thought it couldn't get any better I found out
Bruce had saved the best for last.  He told a story from one of
his books called The Monster's Ring. At first I wasn't in the
mood for a story. I've heard stories before. We only had an
hour to go, and I was starting to squirm a bit. I was ready for a
healthy, refreshing drink. I thought a Bloody Mary might be just
the thing to improve my disposition and health.

From the time he stood up and started to spin his tale till the
time he finished moving about the room, I was mesmerized
and hooked like a fish. I have never heard anyone tell a story
with such drama and conviction in my life. It was like watching
a one-man play on a stage at a fancy theatre. When he fin-
ished not only was the applause loud and long, but he gave us
the magical secret to storytelling. And it was summed up in two

words - voice lessons.
After a brief Q&A, we headed for the main ballroom, and the

closing announcements. They held the drawing for raffle tick-
ets, handed out the prizes and thanked everyone for showing
up. As everyone was leaving, Marjetta Geerling came and
spoke to me one last time. She asked me if I would write about
my day at the conference.  Once I accepted the challenge fear
crept upon me like a thief. But now that I am finished writing
this article I discovered that it brought back a lot of good mem-
ories and it was fun to write once I moved beyond the fear and
anxiety.

Anyway, I almost forgot.  I wound up buying the Brewer's
Dictionary soon after I got home. It has some really good mate-
rial in its 19,000 entries, most of which is not listed on the free
websites. And I did sell a sweatshirt. A Yankee who was visit-
ing from up north bought one. She said it would help keep her
warm in the winter. She also bought a book bag.  I have also
been talking to someone about voice lessons, and I might take
an acting class too - both sound like fun. Possibly my most
enduring memory of the conference, though, was watching
pretty little Snow White in her blue dress and covered in fairy
dust win the battle as she crowned Captain Hook over the
head with her magic wand.
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DonÕt miss the SCBWI Florida
Regional Winter Conference!

January 15-17
BRENDA BOWEN ¥ DORIAN
CIRRONE ¥ HENRY COLE ¥
JADYN DOLAMORE ¥ KATH-
LEEN DUEY ¥ DEBBIE REED
FISCHER ¥ ALEXANDRA FLINN
¥ LAURIE FRIEDMAN ¥
MICHAEL GRANT ¥ MARJETTA
GEERLING ¥ LAUREN HODGE
¥ DANIELLE JOSEPH ¥
JANEEN MASON ¥ KADIR NEL-
SON ¥ SHERRY NORTH ¥
RICHARD PECK ¥ JENNIFER
ROFE ¥ GLORIA ROTHSTEIN ¥
JILL SANTOPOLO ¥ JOYCE
SWEENEY ¥ GABY TRIANA ¥ 
MARRIETTA B. ZACKER 



Seeing Author's Journey Made 
Revision Intensive Eye-Opening
By Michelle Delisle

At the June Mid-Year Workshop, SCBWI members had the opportu-
nity to attend the first ever two-day Writing Intensive.  Unlike past
Intensives that have focused on elements of fiction, like plot or charac-
ter, this one promised to shed some light on the shadowy, murky and
often feared subject of revision.  Writers were required to have complet-
ed a manuscript to be eligible to attend. 

About a month or so before the workshop, I realized this would be
very different from anything that I'd taken at conferences before.
Participants received an e-mail from the workshop leaders-Associate
Publisher at Dutton Children's Books, Julie Strauss-Gabel, and author,
Suzanne Supplee.  Attached to the e-mail was a pdf file of Suzanne's
pre-edited manuscript for her novelArtichokeÕs Heart accompanied by
instructions for us to read it and note our revision suggestions. 

Yes!  The Intensive would be intense-as promised.  There were other
assignments, though none as large as the novel and I loved having
homework to dig into (especially if this would help me figure out what to
do with my own work).  

Although ArthichokeÕs Heartwas outstanding in this earlier version, I
was able to jot a short list of changes I wanted as a reader.  I have to
confess I was in awe of Suzanne!  To allow us to tag along with what
she'd learned in the process was an incredibly generous gift. 

The workshop was small, no more than 30 attendees, and allowed
for a lot of interaction.  Early during the first day, we each received a pile
of about 25 two-page submissions, one for each participant.  Then, we
divide into small groups of about four or five to play at a game of "edi-
torial board". Intensive-goer Sue LaNeve, said this part of the program
was very enlightening because, "reading dozens of pages and then
deciding which one we would publish drove home the point of the edi-
tor/agent experience and why they long for fresh voices/plots/writing
styles."  

Throughout both days, Julie and Suzanne continued introducing
exercises that allowed for breakouts. Attendee Mindy Weiss, said, "All
the exercises were extremely helpful, especially when we had the
opportunity to discuss in small groups. Many of us had breakthroughs
because of that."  

SCBWI-FL Regional Advisor Linda Rodriguez Bernfeld, echoed this
thought. "I was amazed at a what a difference one of the characteriza-
tion exercises made on my work in progress. It led to a major AHA!
moment." As we worked through these exercises Julie and Suzanne cir-
culated among the groups and jumped into open, honest discussions
with us. 

At the end of a long and productive first day, Julie gently broke the

news that we had more homework. We were given a packet of select-
ed editorial correspondence that spanned a three year period for Robin
Merrow MacCready's novel Buried,which went on to win an Edgar
Award.  For Intensive-goer Kerry O'Malley Cerra, this was the most
valuable part of the two days.  "After reading the correspondence from
Buried,I completely changed my perspective on the publishing world
and editors.  I was shocked when Julie told the writer that her opening
paragraph-which was phenomenal-was quite possibly her ending.  I
tried to put myself in that author's shoes and, quite honestly, I'm not sure
I would have agreed.  However, Julie was spot on!  The plot of the book
works so much better with Julie's insight."     

The following day, we dove into a discussion of the homework and
then moved into the portion of the workshop where we'd discuss our
insights on Suzanne's novel.  My biggest take-away was Julie's expla-
nation of what was needed for both of these novels-that a common error
of first time novelists is introducing too many sub-plots or creating too
many characters.  

At the conclusion, attendee Darla Warrior said about the Intensive, "I
just know it was well worth the price.  It was good to learn that editors
have to fall in love with your story, and if you get an editor as good as
Julie-your novel will be better for it."  

Darla, I couldn't agree more.  
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Congratulations to 
One of Our Own!!!

Donna Gephart won the 
Sid Fleischman Award for 
As if Being 12! Isn't Bad
Enough, My Mother is
Running for President! 

Donna received the award
at this summer's LA
SCBWI International
Conference. 

Way to go, Donna!



Illustrator's Intensive a reminder to
explore, learn and try - 
with an added bonus
By Katherine Blackmore

This past midyear workshop was only my second conference
as an SCBWI member. I was looking forward to seeing the friends
I had made in the June 2008 Illustrator's Intensive and feeling a
little less like a "newbie". Meeting in a small room, we nervously
mingled, chatted and introduced ourselves. First item on the
agenda was to create a personalized nametag - making some-
thing and rummaging around the art supplies table was a great
way to break the ice.

The highlight of the Intensive for me was the sharing, being
able to commune with talented, enthusiastic artists who speak the
same language of art and story. We shared our portfolios with
each other - an array of different skills and techniques - as well as
a myriad of other things: from experimenting with crayons on a
hotplate (which smells divine) to the best resources for audio
books for when you're in the creative zone. 

And speaking of sharing! Jarrett Krosoczka and Janeen Mason
gave very personal and inspirational presentations about illustrat-
ing children's books. It was obvious they both love what they do!
Mac McCool was also there to dispense wisdom, answer ques-
tions and give constructive critiques.

After Jarrett's talk, he gave a quick demo of his painting style.
He was so amiable, so approachable and so ready to share him-
self with us. There was one idea from his presentation and gen-
eral conversations that has stayed with me since. Jarrett spoke of
mistakes or failures as valuable, as part of the learning process
and the natural progression of any art. As an illustration would
evolve, he said he was "taking things where they go." I latched
onto this - it makes perfect sense, but I tend to be afraid of mak-
ing mistakes and bow to the inner negative critic. Hearing such
humble insight from a successful artist gave me a jolt - I needed
to remember what it's like to explore and learn and to try (and try
again)! Ideas that were driven home by Janeen's enthusiastic
presentation (if you haven't met Janeen, 'enthusiastic' is an
understatement!). Not only did she joyfully discuss the process of
creating a picture book, she challenged us to be true to the child
within - to play and have some fun!

One of the biggest advantages of the Intensive was the safe,
intimate setting and the personal nature of the critiques. It was so
encouraging to be around people who wanted to help and teach
and inspire me to be a better artist - this is the main reason the
workshop is so worth attending. Of course, that doesn't mean I
wasn't a jittery mess sharing my homework assignment (1 idea/10
compositions) and my portfolio with everyone. The greatest thing
I took away from the critiques from Jarrett, Mac and a surprise
guest towards the end, Mark McVeigh, was to be true to myself. If
I follow my instincts and do what I love - it can't help but show in
my illustrations. All of them responded the most favorably to
pieces where I had done just that. So as I move forward into the
realm of children's book illustration I will trust myself more  - and
then get lots and lots of input from others!

Postscript:
Another unforeseen bonus from this workshop was the oppor-

tunity to meet Mark McVeigh. He had been actively seeking new
clients for his newly established agency. Completely unaware of
that, I was just glad to get another veteran's input; it was quite
educational to get an editor's point of view. (In hindsight, another
workshop lesson learned: research and learn about who is going
to be in attendance.) During the conference, Mark asked me to
contact him to discuss representation. I am very proud to say that
I signed with The McVeigh Agency in July, and Mark is now my
agent. This past midyear workshop opened up a few doors; I'm
excited to see where these experiences will take me.
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Janeen Mason wants SCBWI-FL members
to know about Florida illustrators.net, 

a place for writers and illustrators 
of children's books!

Check out www.floridaillustrators.net 
for more information.



YA Track Provides Food for Thought
By Jodi Lyn Turchin

On June 20, those participants registered in the YA Track at the
SCBWI Florida Mid-Year Workshop were in for a treat.  Facilitating the
track were YA author Dorian Cirrone (Prom Kings and Drama Queens,
Dancing in Red Shoes Will Kill You) and Greenwillow Books editor
Martha Mihalick.  

The track opened with hands-on exercises. Cirrone spoke of voice,
an art that often stymies authors when trying to find not only theirs, but
their characters'. She asked us to think about a character we were cur-
rently working with, and fired off questions. What does our character
want? What are his/her fears? Come up with three adjectives that
describe the character. How are the character's relationships with fam-
ily members?

The next activity, a sheet of fill-in-the-blanks to practice metaphor
and simile, taught how the character actually helps create voice.
"Specificity of character infuses voice," Cirrone said.  After participants
tried to come up with original phrases to fill in the empty places, Cirrone
shared the actual sentences.

After a short break, Martha Mihalick took the floor to talk about what
editors are looking for.  She told participants that at Greenwillow
Books, a division of HarperCollins, all of the editors work with multiple
genres. Greenwillow puts out thirty-five books a year over three sea-
sons, approximately twelve books a season. Half of these, she says,
are picture books. Some of the books Greenwillow has published
recently include Soul Enchiladaby David Macinnis Gill and Deadlineby
Chris Crutcher.

Speaking for herself, Mihalick said that she is actively seeking new
authors, and when taking a book to acquisition, she has to be able to
articulate why she likes the manuscript.  She gave some pointers as to
what she looks for.  Voice, Character, and Plot were three key points.
Mihalick says she looks primarily for strong writing and a sense of
authenticity, and the three key points tie directly into that.  Strong writ-
ing, to Mihalick, is attention to language and sentence structure.  Voice,
she said, picking up on Cirrone's exercises, are the way you tell your
story - the language, structure, imagery, and themes, and the charac-
ter/author opinion and perspective.  "If you don't have a voice, you can't
tell a story," Mihalick said.

Some important details when looking at character, according to
Mihalick, are whether or not the character seems real, what the flaws
and virtues are, and how details about the characters are revealed.
Supporting characters should be rounded, especially the antagonist.
And while it is nice for characters to have quirkiness, realistic charac-
ters are still the key to a good story. "No real person is all quirk," she
said.  

While it is important to have great characters and a strong voice, the

last key element is crucial as well - plot.  Mihalick said that books that
interest her contain both internal and external plot.  The protagonist
must have something at stake.  She tends to prefer character-driven,
unpredictable plots.  As an example, she read an excerpt from Gill's
Soul Enchilada, a book about selling one's soul to the devil - with a
twist.  

Even with these extensive explanations, Mihalick said there are
more questions to consider when determining which manuscripts to
take to acquisitions.  Some of these include the target audience, the
hooks, originality, whether the manuscript fits with the rest of the
Greenwillow list, and whether Mihalick has a vision for the book.  

Mihalick wrapped her talk with some insight into rejection letters and
editorial letters.  A rejection with minimal feedback, she says, means
there was a spark, but she was not in love with the manuscript.  The
revision would need to approach changes on a large level.  A rejection
with extensive feedback, on the other hand, means she likes it, but
something's not working.  Large level changes would be needed, not
just tinkering with a scene or two, and by sending this kind of rejection,
Mihalick says she wants to see if the author can take feedback and go
further with it.  She used an analogy of staging a play to writing a book
- you wouldn't cast actors, hire a director, set designer, and then have
opening night - it takes time.  So does writing and revising your book!

After lunch, Cirrone took the floor again to talk about Narrative
Props.  Using another performing comparison, she referred to a dance
recital, where although the dance is the focus, sometimes you need a
hat and cane, a scarf, a staircase, etc. to enhance the performance.
Writers can do the same with narrative props.  Cirrone brought her own
suitcase of props - books with examples of what she was talking about.
Some of the narrative props Cirrone discussed were diary entries, foot-
notes, graphics, blogs, e-mails, transcripts, recipes, SAT tips, "how to"
tips, and lists, just to name a few.

Besides the actual narrative props, Cirrone also twined in tips for
promoting - she cited as an example E. Lockhart, who connects with
her readers using a blog on her Web site.  Cirrone suggested that
author/book Web sites can be used both as marketing tools and as
entertainment.  Some examples of books that use props which Cirrone
mentioned are Lauren Myracle's ttyl and ttfn(instant messaging),
David Van Etten's A Likely Story(script excerpts), and John Green'sAn
Abundance of Katherines (footnotes).

All in all, the YA track gave its participants a lot to think about, and
some participants, something to work with.  The voice exercises
sparked scenes that may very well end up in works in progress.  Dorian
Cirrone and Martha Mihalick provided a wealth of information that
made the Orlando workshop, once again, a most valuable experience.
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